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Plaza retail sold for $20M-plus

By JILL KRUEGER Staff Writer

ORLANDO — Look for a specialty mix of restaurants
and retail at Cameron Kuhn’s Plaza at City Centre in
downtown Orlando.

Kuhn has sold 105,000 square feet 
of movie theater and retail space,
as well as a portion of a parking
garage, at the planned $140 million,
mixed-use development to Unicorp
National Development Inc. for more
than $20 million.

Unicorp is getting involved in 
the project, says co-owner Lee
Maher, because “we believe in the
revitalization of downtown.”

Retail specialists
The involvement of Unicorp in

the retail portion made perfect
sense, Kuhn says, because “they
specialize in retail.”

L o c a l l y, t h e  O r l a n d o -
headquartered retail developer has
been involved in town center
projects such as as Baldwin Park
and Altamonte Town Center. In
fact, town centers and lifestyle

centers are the company’s primary focus, followed
by drugstores and shopping centers, Maher says.
Unicorp is among the largest developers of
Eckerd/CVS drugstores.

Some of its newest shopping centers include
Shoppes at Lake Mary, Water Tower Place at
Celebration, Shoppes of Hunt Club and Grand Plaza
on John Young Parkway. The company owns more
than 1 million square feet of retail space and has
annual sales of more than $250 million.

Within the last year, Unicorp doubled in size, says
co-owner Chuck Whittall. Further, he says, “We plan to
grow the company from its current status to a much
larger development firm over the next 12 months.”

Under the deal inked with Kuhn, Unicorp will own
and handle leasing of the movie theater space on the
second floor, and retail and restaurants on the ground
level.

Unicorp intends to bring in specialty restaurants,
both casual and nighttime with entertainment, says

Amy Young, director of leasing for Unicorp. These
include an upscale seafood restaurant, steakhouse
and themed restaurant, as well as a national ice
cream shop.

In addition, Unicorp wants to provide unique
specialty services, she says. It is looking at
introducing a neighborhood market and several
service-oriented businesses, including a dry cleaner,
hair salon, nail salon and spa.

Among the specific restaurants and retailers who
have submitted proposals to lease the space:

� AmStar Entertainment, to occupy the movie
theater

� Moe’s Southwestern Grill
� PJ’s Coffee & Tea
� Mama Fu’s Noodle House
“We’re still trying to nail down

the perfect tenant mix,” Young says.
“We really want a mix that will
appeal to the people who live and
work downtown, as well as people
who will make a special trip
downtown to enjoy the destination
restaurants.”

Challenges?
When completed, the Plaza will consist of three,

multistory towers at the northeast corner of Orange
Avenue and Church Street. These include a residential
condominium tower; two office condo towers; a 55,000-
square-foot, 12-plex movie theater; 50,000 square feet of
retail space; and a 1,500-space parking garage.

But questions still remain as to whether — amid
nightclubs and tattoo parlors — the Plaza can help
jump-start Orange Avenue as a dining, entertainment
and shopping district.

However, Orlando retail consultant David Marks
remains optimistic that Kuhn is on the right track by
bringing in a movie theater and restaurants.

“The key is to make it a destination experience — to
pull people from the suburbs back downtown,” he
says.

Upscale retailers and restaurateurs in the
immediate area say they can’t wait for the Plaza’s
debut. They see the project as making Orange Avenue
a viable shopping district once again.

“I think it’s going to bring foot traffic to the
area,” says Melinda Westmeyer, co-owner of the 15-
year-old Tanqueray’s Bar & Grille, adjacent to the
Plaza.

Adds Amber Smith, a sales associate with high-end
clothier Siegel’s, “Right now, we’re not a destination
point. If it becomes a shopping district, we would
become a destination.”
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